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Executive MBA in Creative Leadership

The Berlin School offers a fully accredited, global 
Executive MBA program for senior professionals from 

across the full spectrum of business and industry – 
wherever creativity and innovation set the standard.

Taught by academics from the world’s top-ranking 
universities and prominent creative business leaders  

at the forefront of their fields, a uniquely curated 
curriculum explores cutting-edge topics in sync with  

the ever-evolving business landscape.
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The Berlin School was founded in Berlin, Germany, in 
2006, by a group of executives from the creative industries 
who recognized that educating business leaders in leading-
edge creative business thinking and practice was the key to 
raising the standards in their field. Today, as we undergo 
global shifts in the way we do business, use technology 
and communicate, this belief remains central to the school’s 
philosophy as it brings its unique DNA to a wide array of 
industries and professional contexts where innovation and 
imagination set the standard.

Featuring a groundbreaking curriculum that continues to be 
developed year on year by industry and academic experts to 
address challenges specific to the realm of creative business 
leadership, recent participants have included advertisers, 
designers, journalists, editors, TV producers, media 
executives, brand managers, consultants, entrepreneurs, 
architects and senior executives in the tech industry. 
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In today’s diverse work environments, amidst shifting consumer 
attitudes, rapidly accelerating business activities and unpredictable 
global markets, no single leadership style, trait or theory can ensure 
that business leaders have consistent impact. Those who lead must 
bring not only imagination to challenges and inspiration to those 
around them, but also the knowledge, skills and mindset to analyze 
uncertain situations, make difficult decisions and capitalize on the 
unprecedented opportunities of our times.

Develop an inspiring, authentic and agile 
leadership identity, creating value and 

generating revenue in the face of complex 
technologies and markets.
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With a global program aimed at individuals with significant professional 
experience looking to develop further and create impactful and lasting 
change in their fields, the Berlin School has developed a dynamic and 
innovative approach to advancing and practicing leadership, offering 
the full range of academic learning and skills development inherent to 
a prestigious, internationally accredited Executive MBA. 

Drawing on a geographically, culturally and intellectually wide-ranging 
‘network of knowledge’, composed of both academic and industry 
experts, the curriculum delivers a uniquely curated, transformative 
learning experience that gives equal weight to the individual, business 
and social components of leadership and creativity.
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A degree from the Berlin School teaches leaders to cultivate new and 
different ways of seeing, interpreting and acting in an ever-evolving, 
digitally networked society. In the understanding that creative business 
leadership is a way of thinking, a methodology and a repertoire of 
skills all at once, participants are taught in a rigorous and an unfolding 
process to become continually creative learners – and un-learners of old 
habits. Simultaneously, they become deeply versed in the techniques 
and mindset necessary to catalyze business activity across multiple 
situations, amidst often competing objectives, demands and contexts.

A part-time degree, the Executive MBA in Creative Leadership is taught 
both online and in-person in a flexible, modular format that allows 
participants to structure their own leadership journey, according to the 
demands of their role and their personal and professional objectives.

“The Berlin School had a tremendous impact 

on my career, because it both inspired me and 

provided me with the tools to fulfill my dream”

Michal Ben-David, Class 7
Consultant, Trainer and Visiting Professor at Regent’s University London
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CURATED
CURRICULUM
Reflecting the latest market 
trends and academic findings

As technology evolves and markets change, business leaders must stay 
informed and be prepared to react in real time. With a uniquely agile 
setup, the Berlin School is able to curate and update each learning 
module as needed, bringing in the most relevant perspectives from an 
extensive global network of academic and industry experts to ensure 
that up-to-the-minute research findings and meaningful conversations 
around industry innovations and world events make their way directly 
into the classroom.

The school’s curriculum is tailored to meet the needs and interests of 
current participants – addressing relevant sectors, trends and markets. 
Personal learning preferences are further supported via one-on-one 
coaching sessions, offered during the Personal Leadership Journey.

Participants’ diverse professional backgrounds and markets 

of operation are always taken into account when deciding 

on the course materials and faculty for each module.
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An integral part of the curriculum, the Personal Leadership Journey is 
an experiential learning stream that runs for the duration of the entire 
program, offering a safe space for participants to actively contemplate 
and integrate fresh insights and newly identified ambitions, in 
alignment with the developmental agenda they create during the  
Start Module. 

In one-on-one coaching sessions with professional leadership  
consultants, participants are given the necessary tools to contextualize 
and integrate learnings accumulated during their studies into their 
personal and professional lives.

PERSONAL  
LEADERSHIP  
JOURNEY
A support structure specially 
tailored to every participant

“The fundamental job of a leader is to create a space in which 

people can develop and enact a story of possibility to build 

something new. That space starts with trust and a place where 

teams can show up with all their humanity – ideas, skills, 

emotions and who they are.”

Wojtek Materka, PhD
Adjunct Professor of Organizational Behavior, INSEAD

and Personal Leadership Journey Director at the Berlin School
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The Berlin School’s 10-day residential modules – held in Berlin, the 
US (New York and San Francisco) and Asia (Tokyo and Shanghai) 
– form the core of the in-person EMBA studies. They are not only an 
opportunity to deep-dive into the history, society, business and creative 
culture of each unique location, but to witness theory learned in the 
classroom at work in the real world. Site visits to creative businesses, 
conversations and round tables with a wide range of entrepreneurs 
and leaders and naturally also sightseeing and leisure activities – in 
each undertaking, the objective is that participants leave with a much 
more comprehensive understanding of the culture and  workings of 
the local ecosystem – and with their own leadership learnings more 
deeply ingrained.

Through cross-cultural and cross-boundary learning,  

our participants enter a diverse learning ‘laboratory’ 

– and fully experience the global Berliner community.

WIDEN YOUR HORIZONS, 
DEEPEN YOUR UNDERSTANDING
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Here at the Berlin School, this expansive quality is not considered a 
disadvantage, rather – when applied to lifelong learning –  a valuable 
asset that leaders should cultivate.

Where better to learn about the possibility for endless reinvention 
and the lessons that can be drawn from failure than in this historically 
charged creative mecca at the heart of Europe?

Not only  is Berlin  the location of the school’s headquarters, but 
truly its spiritual home. During the two Berlin Modules, participants 
are given opportunities to learn about Germany’s political system 
and contemporary leadership in a visit to the Reichstag, discover 
creative Berlin through the eyes of locals – exploring the city’s art 
hotspots, groundbreaking architecture and celebrated graffiti 
scene – and take a boat trip seminar on the Spree River to observe 
firsthand the leadership decisions and complexities that can shape  
a cityscape.

“Berlin is a city condemned forever to becoming 

and never to being.”  

From “Berlin – The Fate of a City”, by Karl Scheffler
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The Asia Module introduces participants to Japan and China’s 
innovative business and leadership practices and their dynamic 
markets. Participants are encouraged, in particular, to observe the 
dissimilarities in business and leadership structures between the two 
cultures and reflect on the various influences – historical, geographical 
and otherwise – that have shaped the status quo. 

A day in Shanghai might begin with a lecture on how Asia is 
embracing creativity as its economic engine, move to an on-site visit 
at a hybrid technology and cultural enterprise and wind down with 
dumplings and wontons at a lively local restaurant. While over the 
course of a typical day of activities in Tokyo, participants will also 
experience several facets of Japanese culture – getting to know robots 
built by a leading technology company, reflecting on self-care in 
leadership with a senior monk at a Zen Buddhist temple and ending 
in an unforgettable Karaoke-fuelled bonding session with classmates. 

Naturally, in both locations, there are also round tables with local 
entrepreneurs, leaders and government representatives, as well 
as  masterclasses and one-to-one chats with local founders and 
executives in the technology, product development and service fields.
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Heading to the major academic and economic hubs of New York City 
and San Francisco, participants will investigate the US mindset in depth 
– in particular its corporate leadership, media and innovation culture, 
which continues to inform global trends.

With visits to world-renowned legacy businesses, an introduction  
to ethnographic observation in the multi-racial, multi-faceted 
neighborhoods of Queens and Brooklyn and opportunities to pick the 
brains of venture capitalists in Silicon Valley, participants are invited to 
juxtapose the “experiment, iterate and build” business approach of the 
West Coast with NYC’s edgy, organic fusion of finance, business, high art  
and counterculture, to consider their own sustainable, actionable 
leadership strategies.

Whether you’re experiencing these locations for  

the first time or not, in each residency module you’ll 

be introduced to people, places and insights that 

go straight to the heart of the local creative business 

community that our host experts and academics  

know so well.



13Executive MBA in Creative Leadership

As our part-time Executive MBA is aimed at those who already hold 
a leadership position or are designated for one, it’s designed to 
accommodate busy schedules rather than the other way around. The 
program consists of two modules taught completely online – made up of 
a blend of synchronous classroom sessions and asynchronous readings 
and multimedia course materials – and four 10-day residential modules 
taught in person at our global hubs.

The flexible format also means that – with the exception of the Start 
Module – each module can be attended in participants’ preferred order 
and the master’s degree completed at their own pace*.

Applications to the program are accepted on a rolling basis, with the 
Start Module kicking off online every September. Virtual classroom 
sessions are held intermittently from September to April followed by the 
in-person segment in Berlin the following May**.

FLEXIBLE
STRUCTURE
A course of study that 
seamlessly fits into your life

*Participants complete their studies on average within two and a half years,  
and the maximum matriculation period is four years.  

**Due to Covid-19, the 2021 Start Module is now being offered online with participants 
given the option to attend it again in Berlin, in May 2022, at no extra charge.
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The leadership lessons of a true MBA cannot be 

condensed into a brief online course: learnings must 

be challenged and practiced – over time and across 

a multitude of contexts – to become second nature.

Graduates of the Berlin School are awarded a Master of Business 
Administration (MBA) in Creative Leadership, conferred by Steinbeis 
University Berlin – the oldest and largest nationally accredited private 
university in Germany – in association with its School of Management 
and Innovation (SMI). 

The Executive MBA is additionally accredited by the Foundation for 
International Business Administration Accreditation (FIBAA).

As an integral part of their studies, participants must write an original 
thesis* on a topic of their choosing. In doing so, they are encouraged 
to produce work that not only provokes, refreshes and challenges the 
way creative business leadership is approached and carried out today, 
but to also actively seek to reshape their organizations, industries and 
societies. Several theses written by alumni have contributed to the 
reinvention of business practices, advanced research debates and/or 
served as the basis of published books.

A GLOBALLY RECOGNIZED  
MBA QUALIFICATION

*It is also possible to do the program on a certificate basis – without writing a
thesis. Contact our Student Services Team directly to discuss this option.
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COURSE STRUCTURE

*All in-person modules have one or two associated online courses, represented here by the 
smaller overlapping circles

May September

TUITION 
(5 mandatory modules) 
€53,000

OPTIONAL ADD-ONS
Coaching and/or Leadership 
Consultancy hours, according  
to participant’s needs.
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MBA FUNDAMENTALS

Mandatory

Online Module

• Berlin School Onboarding Sessions

• Introduction to Creative Leadership

• Leading Creative People: Emotional Intelligence in Action

• Applied Accounting (Accounting 1)

• Business Law & Ethics
• Applied Economics
• Finance & Strategy Simulation (Finance 2)
• Corporate Planning (Accounting 2)

• The Berlin School “Leadership & Learning“ Toolbox
• Uncertainty & Decision-making
• Leading in the Social Age

INTRODUCTION SERIES 
Must be completed before the in-person Start Module*

 
BUSINESS VALUE CREATION & FINANCE SERIES  
To be completed between in-person modules

LEADERSHIP & LEARNING SERIES 
To be completed between in-person modules

*Applications to the program are accepted on a rolling basis, with the Introduction Series 
of the MBA Fundamentals kicking off online every September through to April. The in-person 

Start Module will take place subsequently, in May.
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• Experiential Learning & Personal Development

• One-on-One Coaching 

• Persnonal Leadership Journy

• Business Strategy & Global Strategy

• Finance & Valuation (Finance 1)

Monday, May 10 to Friday, May 14 (intensive) 
+ further dates in late May & June (TBD)

START MODULE

BERLIN MODULE Berlin

From Monday, July 19 to Saturday, July 31, 2021

• Creative Leadership Across Contexts

• Strategy as a Story 

• Platform Strategies 

• Digital Transformation & the German Landscape

• Corporate Governance & Startup Governance 

• Orchestrating Mergers & Acquisitions

• Managing Leadership Talent

• Coaching as Learning

• Prototype Life: Transitions for Nomads

• Masterclasses, Alumni Talks or Site Visits

Mandatory

NEW

NEW

NEW

NEW

NEW

NEW

NEW

NEW

Mandatory

Online Module

The 2021 Start Module 
is now being offered 
online with participants 
given the option to 
attend it again in 
Berlin, in May 2022, 
at no extra charge.

Important Note
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From Monday, September 6 to Friday, September 17, 2021

• The Chinese Renaissance & its Global Impact

• Chinese Society, Including Round Table with Executives & Entrepreneurs

• Japan at the Crossroads: Introduction to Tokyo

• Understanding Consumer Behavior & Marketing in Japan 

• Tokyo: Venturesome City

• Cool Japan

• Self-care in Leadership & Zazen Experience

• The Chinese Ways of Thinking 

• Strategic Management & Innovation in China

• Value Co-creation & Service Management

• Masterclasses, Alumni Talks or Site Visits

ASIA MODULE

Shanghai & Tokyo
   Mandatory
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US MODULE

New York & San Francisco
   Mandatory

From Monday, November 8 to Friday, November 19, 2021

• New York Beyond Manhattan: Ethnographic Field Exercise

• Culture & Influence in Leadership

• Creativity & Commerce: Reinventing Media & Creative Marketing

• Negotiation & Conflict Resolution 

• Leaders as Communicators

• Entrepreneurship & New Venture Program – Including the Design  

Process & Demo Day

• Masterclasses, Alumni Talks or Site Visits

NEW
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NEW HUB MODULE

Additional Global Residency
   Elective

To be introduced in February 2022

• Leading Creativity & Creative Response

• Purpose-led Brands & Leadership 

• Creative Makers & the New Paradigms of Doing

• Social Leadership, Social Impact & Social Entrepreneurship

• Masterclasses, Alumni Talks or Site Visits

NEW

NEW

NEW

NEW
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This specially focused module not only  
puts participants on the path to their thesis 
defense and graduation, but paves the way 
for a whole new level of success in the future 
by engraining the rigorous thinking skills 
necessary to good leadership.

Participants are given all the tools they need 
to identify an inspiring – and manageable – 
thesis topic and optimally structure their time 
and process. Furthermore, the thesis module 
also helps them to develop deep reasoning, 
integrate and test out theory in real-life contexts 
and hone their writing voice – by extension 
building their intellectual property.

THESIS 
MODULE
Your stepping stone  
to graduation

Courses
Introduction to Research

Planning Your Thesis

Research Methods 

Thesis Defense & Showcase 

ONLINE MODULE

On demand throughout 
the program

“I encourage creative leaders to cultivate skepticism 

when analyzing their own work and intellectual 

argumentation and to grow their understanding of the 

current debates taking place on the world stage.”

Jennifer C. Lena, PhD
Associate Professor, Columbia University and Thesis Advisor at the Berlin School
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OUR PHILOSOPHY

At the Berlin School, we believe that creative business leaders can design 
a better world. To do so, those in leadership roles must learn – and 
keep learning (as well as unlearning) – in order to know themselves 
deeply and respond to outside influences with agility, insight, energy 
and confidence. Our approach is to make this possible by providing a 
curriculum that addresses leadership from a holistic perspective, geared 
to a global workforce and industry.

With the mission to turn great creative 
minds into great creative leaders, the 
Berlin School sees itself at the forefront 
of a growing movement in executive 
education, founded on academic 
research and built on the premise that 
creativity should never be viewed as 
‘icing on the cake’, rather understood 
as the driving force behind innovation 
and success in the contemporary 
business landscape.

When people join together under the shared banner of 

creativity, new things happen. Creativity is the biggest 

force we can engage with – and perhaps the most 

valuable capital we have as humans. The question is: 

how can and will we use it?
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The Berlin School’s ‘Creative Business Leadership Model’ consolidates 
this approach and is the foundation of our learning method. Weaving 
together the core tenets of business administration, humanistic and 
ethical leadership, innovation design and creative and technological 
entrepreneurship, leadership learning at the Berlin School integrates a 
portfolio of human and organizational learning skills with an underlying 
objective to respond to complex business activities, evolving technology 
and accelerating global markets.

Self Others

Processes

Projects

Systems

Teams Ventures

Enterprises

Markets

Communities

Networks

Ethics, Governance 
& Compliance

Transformation
Ecosystems

Hyper-connectedness

Humanity

Sustainability

Post-digital
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MEET OUR 
PARTICIPANTS
Defined by diversity, through and through

Hailing from over 60 countries, the mid- and senior-level creative business 
professionals, innovators and entrepreneurs in the global EMBA classroom 
come from a wide range of experience and cultural backgrounds and are 
brought together by a shared commitment to transform their careers through 
the development of new leadership skills.

“I’ve reinvented myself twice already here. 

The school is in sync with the world’s pace 

of change; it’s the best place for leaders  

like us to be.”

Rodrigo Moran, Class 21
Global Creative Lead of WhatsApp at the CreativeX
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Asia

Pacifc

Eastern Europe

Western Europe

Latin America

North America

Middle East/Africa14% 29%

9%

9%

11%

28%

Executive MBA Community Demographics

YEARS OF LEADERSHIP EXPERIENCE

<10 10+
45% 55%

“As I have progressed in my career, the stakes 

have gotten higher and navigating through 

interpersonal factors and complex problems are 

all persistent variables. The rigorous practice 

and various tools the Executive MBA has offered 

me are invaluable to continue to meet these 

challenges, specifically in the context of creativity.”

Shani Sandy, Class 14 
Design Executive at IBM
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39%

28%

15% 12%

C-Level Director,
Head of 
Department

Founder, 
Owner,
Partner

Manager

6%

Independant, 
Freelancer

Executive MBA Community Demographics

“My Berlin School experience continues even years 

after my graduation, thanks to the wonderful network 

of intelligent, inspiring people it’s connected me with.”

Saneel Radia, Class 2 
Global Chief Innovation Officer at R/GA
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Our participants and alumni work in companies and
brands across all verticals and industries:

Our network extends beyond the classroom to partnerships across  
the globe in content and media, education, conferences and events.

DISCOVER OUR GLOBAL NETWORK 

https://www.berlin-school.com/global-community#globalnetwork
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A NETWORK OF 
KNOWLEDGE
Bringing together the brightest minds

Over its 14+ years in existence, the Berlin School has assembled an 
international pool of experts composed of researchers and educators 
from the world’s leading institutions and industry leaders from across 
a broad spectrum of creative businesses. This ‘network of knowledge’ 
enables the school to strategically curate its curriculum to address 
local markets, current trends and topics particularly relevant to  
class participants.

Academic faculty

The Berlin School’s faculty network features thought leaders from the 
world’s top-ranking institutions of higher education – many of them 
authors of numerous books and recipients of major academic awards. 
Bringing the latest insights from the international research community 
directly to the classroom, they are also experienced and committed 
educators, enthusiastic about passing on their knowledge and nurturing 
participants’ growth and development. Our lecturers have included 
professors from Harvard Business School, INSEAD, Haas School of 
Business at UC Berkeley, Columbia University, IAE Aix-en-Provence 
School of Management, Hitotsubashi University ICS – and many more.
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Industry experts

With each new module, the school selects creative business leaders 
from its extensive network, seeking out those whose background and 
competencies best align with the interests of the participants. Boasting 
a wealth of knowledge and an industry-wide reputation to match, these 
experts in the field impart their learnings in a range of forms – from 
masterclasses to seminars to one-on-one coaching sessions.

Alumni community

One of the truly remarkable aspects of the Berlin School is the way in 
which alumni stay connected after graduating. United through shared 
growth and exploration, many even return to bring their own expertise 
to the school, teaching in online open programs or contributing as guest 
speakers. With a community that spans the globe, the Berlin School’s 
virtual ‘Home’ – The Home of Creative Business Leadership – also plays 
an important role in sustaining relationships and forming new ones, 
providing an online hub for alumni and participants to exchange ideas, 
explore educational resources and even discover new business and 
career opportunities.

DISCOVER OUR PEOPLE NETWORK 

“I always look forward to working with the  

diverse and creative minds from the Berlin 

School community on what I call the ‘Three 

Sets of Entrepreneurship’: skill-sets, tool-sets and 

mindset. Each year, the projects presented by 

participants set an ever higher bar”

Mark Coopersmith
Faculty Director, Haas School of Business at UC Berkeley and  

Berlin School faculty member teaching entrepreneurship and innovation.

https://www.berlin-school.com/meet-people
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FAQs
Frequently Asked Questions

1. Who is eligible to apply?

Our part-time global Executive MBA in Creative Leadership is designed 
for executives in industries where creativity sets the standard. In addition 
to satisfying academic requirements, candidates must have a minimum 
of five years of professional experience in their industry and demonstrate 
their potential as leaders. The program is tailored to applicants who are 
already in a leadership position or designated for one. The program 
is also open to entrepreneurs interested in enhancing their leadership 
skills. The program is not limited to those working in ‘traditional’ creative 
industries – rather to professionals who desire to become better leaders 
and drive their companies forward with more creative communication 
strategies, products or services. Recent classes have included advertisers, 
designers, journalists, editors, TV producers, media executives, brand 
managers, consultants, entrepreneurs, architects and senior executives 
in the tech industry.
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3. How long does the program take to complete?

2. Do I need a GMAT or TOEFL to apply?

4. What does it cost?

The program is designed to be flexible, so it can be fit around full-time 
work commitments. Most participants complete the program over  
an average of 36 months. After completing the Start Module, 
participants are free to complete the remaining four modules within 
the four-year matriculation period, in a way that fits around their career 
and other ambitions. 98% of our participants continue working during 
their studies.

We do not look at GMAT scores when considering applicants to our 
Executive MBA program. The admission is based on a thoughtful analysis 
of applicants’ fit to the program as well as their experience and goals. 
We also do not require a TOEFL for application or admission, however 
we may opt to conduct a telephone interview with non-native speakers 
to ensure that their English skills are proficient enough for them to be 
comfortable in our program and benefit fully from it.

Tuition and fees add up to €53,000. This does not include travel and 
accommodation. All candidates are required to pay a non-refundable 
enrolment fee of €8,000 (subtracted from the total tuition amount) to 
reserve a place in the program.
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5. Is it possible to do the EMBA entirely online?

No. The in-person global residencies are an essential part of the 
Berlin School curriculum – one that our alumni frequently describe as  
‘life-changing’. Naturally, should any events arise that hinder 
international travel – as was the case in 2020 – we will make appropriate 
adjustments to scheduled modules. Visit our website to browse a range 
of workshops and non-degree programs for executives that are offered 
completely online.

https://www.berlin-school.com/online-open-programs


Berlin School school/berlin-school-of-creative-leadership

@berlinschool @berlinschool

GERARDO TEJO
Head of Admissions and Student Services

+49 (0)30 88 49 80 80

g.tejo@berlin-school.com

Follow us

GET IN 
TOUCH
Our Student 
Services Team looks 
forward to hearing 
from you!

APPLY HERE

https://www.facebook.com/berlinschool
https://www.linkedin.com/school/361704/admin/
https://www.instagram.com/berlinschool/
https://twitter.com/BerlinSchool
mailto:g.tejo@berlin-school.com
https://www.berlin-school.com/sites/default/files/emba-application-form-request.pdf


The above photos and those on the front cover were taken during Berlin’s ‘Festival 
of Lights’. Each fall, the entire city shines bright as Berlin’s famous landmarks are 
transformed into illuminated masterpieces – created by local and international 
artists who are invited to use the contemporary and historical facades as their 
canvases to awe and inspire. The globally renowned festival not only highlights 
the eclectic culture that is Berlin, it also encourages visitors and locals alike to 
literally view their world in a different light – something that is also an essential 
part of the Berlin School experience.
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