Turning great creatives into great leaders

The Berlin School’s Michael Conrad: “The idea is to combine what we do in Berlin with the Cannes Festival™

THE CANNES Festival has part-
nered with the Berlin School
of Creative Leadership in a
new venture called The Cannes
Creative Leaders Programme.
The two-week training initia-
tive began with a week at the
Berlin School of Creative Lead-
ership and has continued in
Cannes with seminars and spe-
cial sessions.

Among the roster of guest speak-
ers are Sir Marun Sorrell, CEO
of WPP Worldwide; Rory
Sutherland, vice-chairman of
Ogilvy; Marcello
AlmapBBDO's executive cre-
ative director; Chuck Porter,
co-chairman of Crispin Porter
b Hﬂguhl\‘}’: and Jim Stmlgcl,

H::rp;l,

former chief marketing offi-
cer of P& G and now adjunct
professor of marketing at
UCLA.

Students range from 28 to 56,
but all are in creative-leader-
ship positions or about to step
up to lead a team.

“Our school is abourt adver-
tising, media, entertainment,
design and marketing,” said

Michael Conrad, president of

the Berlin School, “Our mis-
S10N 1S tO turn great creatives
into great creative leaders.”

David Slocum, IH'HE‘L'HHHI' and
taculty director of the execu-
tive MBA programme at the
Berlin School, added: “The
idea i1s to combine what we

do in Berlin with the Cannes
Festival as a global classroom.
All of the students have ideas
about where their agencies could
go next and what the business
models could be. But we are
entering a new world and the
real challenge is to higure out
m for creative

=

a new paradig
leadership.”

Students will finish up on Sat-
urday by unveiling their own
strategies for creative excel-

g

lence.

Delegates and the press are
invited to an open-house ses-
sion on Wednesday, June 25,
between 17.00-18.30, which
will feature these presenta-
tions from the Berlin School.=



